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Objectives of the Programme

a) To train the students to suit the requirements of the media organizations and the society.

b) To train the students in changing skills of news gathering and editing.

c) Prepare graduates to become a continuous learner with an aptitude for teaching and research with
a societal focus.

d) To prepare graduates who will enhance their ability to hone their analytical skills & prepare them
both for being academicians or working in the media industry.

e) To prepare graduates who will strive to pursue life-long learning to fulfill their goals.

f) To introduce the learners to various career opportunities available in Marathi Journalism and

Media at State and national level.

Expected Outcome of the Programme:
a) The learners will be able to develop skills in the field of Journalism and Mass Media.
b) They can work comfortably with the latest, cutting-edge technology in Marathi Journalism and
Mass Media.
c) The learners will be able to get skills in news gathering and editing.
d) The students will be able to enhance their ability to hone their analytical skills & prepare them
both for being academicians or working in the media industry.
e) The learners will be able to pursue life-long learning to fulfil their goals
) The learners will be able to find career opportunities in the field of Marathi Journalism and Mass
Media.

Programme Plan
The PGD-MJ programme is divided into two semesters, and the duration of each semester will be of
six months as per following schedule:

v Semester |: July to December
v Semester-I1: January to June
Each Semester shall comprise of six papers (04 Theroy and 02 Practical).

The PGD-MJ is a 45-credit programme spread over two semesters. A learner has to select six papers
(04 Theroy and 02 Practical) of 22 credits in each semester.

Theory and Practical: The theory and practical component will vary from paper to paper with a
maximum limit of 50 marks each. There will be four theory units in every paper.

Lecture, Practical, Tutorial (LPT): There will be 60 hours of teaching for a 4-credit paper.
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Internship
Learners have to pursue mandatory internship at the end of second semester final examination. (Not
less than one month)

Dissertation
Learners will have to write a dissertation in the last semester (4 credits). The viva for the same will
be held for 2 credits in the second semester.

Teaching Pedagogy

* Lectures and presentations

* Case studies and group discussions

* Guest lectures by industry experts

» Field visits to media organizations and concerned agencies
* Research projects and presentations

 Writing Policy and Research papers

Evaluation and Assessment
» Mid-term and final examinations

» Case study analysis and presentations
* Research papers or projects

* Class participation and contributions
* Quiz

* Viva

Admission Criteria
Minimum Eligibility: Graduation in any discipline.

Selection Process: Admissions to the PGD-MJ programme in academic session 2025-26 will be
done on the basis of Common Entrance Test (CET) conducted by IIMC Amravati Campus.

Total Seats: The number of seats will be 30.

Admission Fees: The admission fees for the PGD-MJ course in academic years 2025-26 will be as
determined by the IIMC head quarter.

Placements
The IIMC will facilitate and help the learners in finding placement in legacy media houses, digital

media platforms, communication industry, Advertising, Public Relations, corporate and government
sector, development sector, NGOs, international think tanks, etc. and also will encourage them to
start their own entrepreneurial ventures.



Semester-wise Detailed Plan

COURSE STRUCTURE WITH CREDIT

Semester |

Course Code

Course Title

L*

T*

P*

Total
Credits

Marks

Theory

Practic
al

Total

PGDMJO001(A)

gare : Frgra sfor

Tqerre

(Communication Theory and
Research)

# wetwd  wEATA® STl

TYETT UHTH Hieed A0,

THINY FaAE AT e

SH AT THAT AT ATH

HATHA Fl ST

60

10

70

PGDMJ002

FATATAT SidgTd, El
JRIEIRE

(History of Journalism, Media
laws, Ethics & Regulations)

75

25

100

PGDMJO003

ITM—A»mwmZmon

AT TR FRTAT T THAT
(Reporting: Concepts and
Processes)

100

100

| | PGDMJ004

GUTa -HeheadT F It
(Editing: Concepts and
Processes)

100

100

PGDMJO005(A)

FATqTHT ST TeTH
(Reporting : Practical)
(sraTeade whRET  WAw

qA1q & grea antor ot
TATT T AT FTIH 1)

50

50

PGDMJO006(A)

ERIEC BRI P ED
(Editing : Practical)
(sramede whRaT W

TATT & e aror gt
TATT TET AT FTIH THIA)

50

50

TOTAL

12

02

06

20

335

135

470

* For theory, one class per week for one credit.

*For practical, two classes per week for one credit

# Dissertation outline




COURSE STRUCTURE WITH CREDIT

Semester 11

Course Code Course Title L* | T* | P* | Total Theory | Practic | Total
Credits | Marks al Marks
Marks
s PGDMJ001(B) FF{[‘@[‘EI Udh U (Research - - 3 3 - 30 30
E project)
M | PGDMJO005(B) ATATFRT —ITTorF - - 2 2 - 50 50
E (Reporting Practical)
'SI' (srTEAHe . whRaT  wAe
E qA1q & grea antor gt
R TATT ST AT FTAH TR A)
PGDMJO006(B) HUTET —gTa e - - 2 2 - 50 50
11 (Editing : Practical)
(sraTeade whEET  WAw
AT q= greer antor ot
TATT FET AT FTIH TH1A)
PGDMJO007 STE T, ST T S 3 - 1 4 75 25 100
HTETH SATEATIT
(Media Management,
Advertising, PR and
Corporate Communication)
PGDMJO008 CRIEIIEREECIL 3 - 1 4 60 40 100
TERTIET (Broadcast
Journalism)
PGDMJ009 IEEIC R EEAIREI 3 - 1 4 70 30 100
(Development Journalism)
PGDMJO010 =fSres erariar 3 - 1 4 60 40 100
(Digital Journalism)
A e sEgar | - [ - | 2 2 - ; ;
(Internship Report)
TOTAL 12 - 13 25 265 265 530
SEMESTER Total Credits | Total Marks
1 & 11 45 1000

* For theory, one class per week for one credit.

*For practical, two classes per week for one credit.

Internship: The learners have to pursue mandatory internship at the end of second semester final
examination. (Not less than one month)




Semester |

Course Code Course Title Total
Credits
PGDMJ001(A) gq1e ; i &Arror qenee 4

(Communication Theory and Research)

# T AT ST ATTATIT T iSee AT, T Tae AT b ear

ST ATV THAT FATT ATH AT Hil AT

PGDMJ002 4
AT A, FTIL T =T AT
(History of Journalism, Media laws, Ethics & Regulations)
PGDMJ003 ATt HeaheadT o TIHAT (Reporting: Concepts and Processes) 4
PGDMJ004 TYTE -HaEeddT 9 TAT (Editing: Concepts and Processes) 4
PGDMJOO5(A) ATATRT —ATH e (Reporting : Practical) 2
(sraTEHE THRAT T FATT GF 2o ST [ 17 Jo1q @i d HIaH Ter)
PGDMJO006(A) HITET T8 (Editing : Practical) 2
(sraT=HE TR T FATT GF 2o ST a1 Jo1q @i d HIaH e i)
TOTAL 20




Semester-1

PGDMJ001(A): TaTs: fargia sufer gsra=
(Communication: Theory and Research)

Credits: 4
Theory | Practical Total
60 40 100
Course Objectives (CO)
e To equip learners with a comprehensive understanding of fundamental communication concepts,

processes, and elements across various contexts.

To explore classical and contemporary communication models to understand their relevance,
application, and impact.

To investigate key theories and ideologies explaining media effects on individuals and society from
psychological, sociological, critical and cultural perspectives.

To provide tools and methodologies for conducting qualitative and quantitative research in
communication and media studies, ensuring effective research design and analysis.

3T - 37 FaTeT=T SeeqmT =ty Thre-

HaTE: o7, HFheddT 9 W&, HaTa™ Hg<d, TS, FTY, Heh AT ST
HATETH THIT : SATAT IATheh, SA<hl- AT HaTR, TG T T TA6dT8
HITEH - T qarar qg<d

SEATS: 3, FE, Hgod, ATACHT |, Hgeard I o F1d, ST ATLaH.

AT A STAHATE HIEAHTT ATU=AT ATIL, AT H1edm

o — 9 ; FaTerh wEm-

o TURFEI(cAT Folell HATATHAT ATEAT, ATqIAS TIAHTT 0T AT THUHH ST HiS.
o 9, FAsgwe MO wiawT™, aee F Higaq = HeheaqTaTd JIaHT.
o TIFHITAA HATETH TIAHTA SATTOT SISl T T TTAHTA

N L] L o N [N N
o HTH AALHATE AT TIAHT T8+ S+ gletenel CHIH <l Hliso.

o T HaTe TIAHTH, THTH A9 2919 gare Ifaam

T — & ; TaTe g -

Yo g ggmareETd fEia, Sswaqarer g, amfes sareeiET g, aeErd
frgia, Aerardt 3 AFeET aganT arew g

HTEAHTAT W Fgh=aT M=t gt (Frdaetis fiea), By / ageady (I-Fru/aed )
wraareT Rgia: Saftrs frea=T BT, Fass g, R+ arsas, a9 fEerrdr,
qarseeT g4t Rgia: qan=n FEia, seier atér g, amw o gamee fa,
FF AT HEid, qedh HaEid, AT died fgid( Social Identity theory)

qTEdT 9 Giepfds REq ; FEeaarar= "Eid , Ten, AT qreaw fgid, dedr Fuaes fagia
ATTOT Shahhe Tet (ATIIAT, BIEHT ST SaHTH, T3S gieT ATTT SII Fieeh)
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ARG T AT H - ST TEH TATL hel AT STAHT THH THATL AT TINET i (FrHeh)
WA o= Rgia: Shea T sy TR (FgaT ATfor STemeui s, ATerems)
FATE dare Rgia: TIRiET, 76w SIRrfas s2aer i offd qgeae @, 99 A

AT — T ; Ty - HeheaaT T wikRaT

Temee Tt 9 Tgd = aTe

T STEET

T - FTL SATTOT

HATEAT T TATIAN

e fagoor 7 qET Aed= Tt a

T HRAATHAT AT T AT 0T

TATAL T T qTIo

T TALA, ATIT T TAHTT T, ATANGIT AT, HATATHAT STATUH Ta¥Ae T HIEAT HLqTe

o € iy 7 wTEfeE (ST ¥ o)

fa=rmeff & onver wehear=T A sfor Seeuar, |ier forerhi=ar AR Alegay AigraT=aT Aadt
e, fad a=ma 9=/ ufter wigeama @9 oy vey "1e Fwrar and. Femedt gargere /
Hifeamelt gatea; Areaw gean/ e/ oaei=s/ Riea gy P a=ewriar/sensran siaeag
Harer AT HATed & TATa fauy fHag arahara.

Course Learning Outcomes (CLO)
After successful completion of this course, learners will be able to:

Understand and explain different levels and types of communication, including verbal and non-verbal
forms and address common communication barriers.

Analyse and compare classical and modern communication models and apply models to real-world
scenarios to enhance understanding.

Evaluate media impact through various theories and discuss media power concepts like hegemony
and political economy.

Suggested Readings

=, gTeeas 3.9, Swars g, Ia=T e, siimarg 2007

AT YT, HATRATH HETd, ATa=A1T TH19E, 70 2002

streft «fTaTe ATer=w, FATE AT, FIALT TR, AL, 2001

HISTEHT T.9., HTATISTE HITER TE5dT, W 3o [T /5@, 9z 1985

T@aa®e THT, HaTE fHEia, FeT THhee, AR 2005
=t g7 weae, =t.ae Mdare, SEsTae | ATeaH e §Ehdl, Ad Iiedh T, THa TaHarg«i, 2018
=1 g weae, 1.6 Fame, garea 75, 799 TfecdheTd, @i 99 g, 2021

=t.faere MaTe, dare i fifear deas a5l 9 Tleahed, T@ara Foq A<, 2025

Dennis, M.Q. (2012). Mass Communication Theory, 6th South Asian Edition, Sage.

Baran, S.J. & Devais, D.K. (2012). Introduction to Mass Communication Theory: Foundations, Ferment and
Future, 5th Indian Edition, Cengage Learning. /

Schramm, W. & Roberts, D.F. (1971). The process and Effects of Mass Communication, Urbana, IL :
University of Illinois Press.



o  Fiske, J. (1982). Introduction of Communication Studies, Routledge, London.

e Narula, U., Communication Models, Atlantic Publishers, 2006.

e  Wimmer, R.D. And Dominick, J.R. (2005). Mass Media Research, Wadsworth Publishing: London.

e Wimmer, Roger. D. & Dominick, Joseph. R. (2009). Mass Media Research: Processes, Approaches and
Applications, New Delhi: Cengage Learning Wadsworth.

e Kothari, C. R. (2004). Research Methodology: Methods and Techniques, New Delhi: New Age International.

e  Wimmer, Roger. D. & Dominick, Joseph. R. (2011). Mass Media Research: An Introduction, New Delhi:
Wadsworth (Indian Edition).

e  Treadwell, Donald. F. (2014). Introducing Communication Research-Paths of Inquiry, New Delhi: Sage.

e Berger, Arthur. Asa. (2005). Media Analysis Techniques. (Third Edition), California: Sage.

e Springer, J. Fred. Haas, Peter. J., Porowski, Allan. (2017). Applied Policy Research: Concepts and Cases.
Routledge.
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Semester-1

PGDMJ002: FOI=TET 38T, FAR T AT RaT

(History of Journalism, Media laws, Ethics & Regulations)

Credits: 4
Theory | Practical | Total
75 25 100

Course Objectives (CO)

e To understand key journalism terms, concepts, and functions, and their role in democracy.

e To analyze the growth and development of the press in India and compare it with global
trends.

e To instruct learners on the key media laws in India, including their implications,
importance of objectivity and ethical challenges.

e To delve into the principles, significance and complexities of media ethics, including
ethical codes of conduct and strategies for resolving ethical issues.

e To acquaint learners with a variety of media organizations, professional bodies and
regulatory authorities, both within India and on an international scale.

T & . TereRTIRaT oref, SehedaT Srfer Y
o FHTSITA TAFRTILAAT STHET: TARTAT ST ATRLTET, AT ETATHT HhoqdT
o TAFHTAAT T T aTaTE-ATiEd 9 TohTiaT ST efie-rrermens — farers waehriear
o TRELHAT, STATARTLT AT AT, Y AT ATHLATRT, [Ataear oo agaars
o TAHRIAT TR ATASHT TABRILAT, AThet! TARTAT, ATEN TAHRTLAT, ST TARILAT, THETT TARIAT,
TorahTe TARTAT, AT TaTiear, Tt TATar, SeATsteh TAaRT<dr. Tl S| s, T3 ST o=,

R s gt g (RO gAwa=ar A€y dawia)

o HIUMTHT Ichidl F (e, Faa=r=n Isis sfag| F IRaid a0, s aedid Susil d AT
FATATAT GIHFT

o ST ATLATSAT IATLUT ATTUF TATAT HEHNT, FATASAHALAT JATATHT ATeATd, THEIT Hag o
EINIEIICIECEEE]

o SHT AT T HIHH, ARATAIA FaaedT, =ode, HieT, 32 9 SATIET atieads ! [F9y Hadetioes

o o . ~ . .
o HLATH HAnlld= AHE SldILedH (I"IOIS"h HOTEeh AT T steg )

e+ @ "t TR

o ST TARILAAT TTEH AT EATA AT JAT, AXTST TARTLAAT TAhTH, ST TARTq [ rae O]

o AT ATIOF SIF ATeAw — fashre 7 Tasy

o YT HUTEH: FTSIATET TTWHT, ATHATT [Caeh, TUTS T AR, TT. TTATEIES AaSHT A0 AT
THTSTEETIR AT TARTEAT

o HEITETIA fafag Tiardier T ae FaeT — AW, AXrsdreT, SO AgRTg, 443, T, T Agry

R = ; wreaw R wrER swfr Areww s "@ i ar
o  WITAT HIALTATAT SAETAT AT AT T FTAATHAT M
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IigaT & TEXT AT AN T AT=AT TRy, AT Fao afus (S99 Fiia fiF =247),
TET ATCAT

T8 TARTC FHTAT, TEATHET FIIET, ATIGA, FASE, ~FTATAATAT TTATT (FF AT Fld )
farferizer frerarfereme Frateia o= F1aEr

arfRd=T srfereTe wrereT, Frfieree Fraer 7 ditgs aae=T AfIwE, arRar(ombudsman)
AT =T |igdT- 2023, WA AnTee qeer "@igar -2023, e afas w@fzar- 2021
HTEAT AATH GAT- HHeddT, 3297, Heg<d o =41, GIoNl Sadrar AT, U #af, 9rent
AT FT,

e IS ESE HT: HEEAT, e SO aFTae aTaeT gt vATS aFf, hET ATedt sty
e FwomT \rtRdr (Misinformation and Disinformation), == e

HTead |+4T: PIB, FTIl, CBC, CBFC

oI 3 - i 7 sreafEe (o jy)
1. =TT FIATET A ATEAT [ATTF FAATEL FF TSl FHIAl, HF TS gl qcnTeld [Audray sremed

T

2. TERITI =T FIOTcATRT AT HEIaY - TRATE /RSed / STaartas 9o / Jae - £ T2l J1a% Farar
(T [ TP [ ATATE.)

Course Learning Outcomes (CLO)
After successful completion of this course, learners will be able to:

e Demonstrate a thorough understanding of journalism’s terminology, concepts, objectives, and

its societal and democratic roles.

e Analyze key events and influential figures in the historical development of journalism,

comparing the evolution of the press in India and globally.

e Interpret and apply the legal framework and ethical principles that govern journalism,

addressing both laws and ethical challenges.

e Evaluate the importance of media ethics, utilizing ethical codes of conduct and strategies to

resolve ethical dilemmas in journalism.

e Identify and describe the roles of various media organizations and regulatory authorities,

analyzing their impact on journalism practices and media regulation.

Suggested Readings
o Gl ST, geUs 9 BRI, Wedl Ul e, gor 1992
o RIS TH., WAIBRTE MMM IIu= FaA, ISl Yare |, o7
o ofel RMH., WIS JauAT $RIE, Brced UdbeH, goT 1995
o HIS AL, TS Fadiieraien gfierd, diced UdberH, gor 1934
o el fAFH.T ol W, gou=tal gfeM, IIe U8 1967

o SRR THH FATL, ALST 0T I ST, == Jere, o7

Rao, M.C. (1974). The Press, National book Trust
Rangaswami, P. (1989). History of Journalism, Sterling Publications.
Natarajan, J. (2000). History of Indian Press, Publications Division.

Lbr. Publications.
e Dua, M. R. (2000). Press As Leader of Society, IMC.

e e e e e e e e e e e de e e o e e e e e de de e e e e Fe e e e de e e e e e e e e de de e e e Je e e e e de de e e Je e Fe e e de de e e e Je e Fe e e de de e e e Je e Fe e e de e e e e de Fe e e de de e Ko e de de de e e e de e ke
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Semester-1

PGDMJO003; aTdishd HheqaT T TehaAT

(Reporting: Concepts and Processes)

Credits: 4
Theory | Practical Total
100 - 100

Course Objectives (CO)
e To develop foundational skills in news reporting, including diverse reporting techniques and
writing styles.
e To enhance proficiency in various writing forms such as feature articles, interviews, opinion
pieces, and specialized reports for magazines and supplements.
e To introduce learners to specialized reporting areas such as politics, economics and culture,

enhancing expertise in distinct reporting fields.

e To provide comprehensive knowledge of economic and financial reporting, covering terminology,
market analysis, and economic indicators.

e To explore innovative journalistic approaches, including data-driven storytelling and emerging

technologies like virtual reality and drones.
EEINE I CIE T
o ATATHA T THSA HT: ATATRATS AT T, ATATRATH THTL, © FTTET, I A= HehoadT ATTOr e,
o FMAETHET GHedqT: T2, Tod, TEqsar, JTrcer sAfor Or o Jraeai= TH: FST A 7S, o STaedi=
oy, TORTART for STawT sEaT= T « Ide e Oeft, aforar e, ate T==ame 9ot i 9 e
(Inverted pyramid style, feature style, sand clock style and nut graph) « T==TT T, I THTLH, FTHHA
arfor faferer St eai= aTaied AT 9@d FHL00 » qaaEIErsr RArrenaefiie w3 / FaaeT, del,

v

o NG HFIAT o ATAT, ATTHITAL AATRT JAAE, AT (FLAT S TERT) ATATHT T FAAE

o HATECT: HATET AT SATLTRT ThaY J@ATHT Aod, AITHRTEATST ATATHA - ATl AT AA I TG T AT
AT, ATAHTIT (F[STeY) T THETT (FEET) T SAaared gaasr

o ST T AR @ : S, AR @, I oo, e o, Farer s@e=ar wavdT, f&erm

AT, TEAHT U @, FHiET (3, e T sqareaTe)

R % ;W wERar
SATHTIT, « FIET STACSITHT Heheqa T AT = ST TBT AT, » ATTEAT ST T FAT BT g Lol

v T Ry aEteA
o AT T AT, ATIF ATATHATHAT AT, TR =L ICATEA (SHETUT) ATE A0 T Iraer AT

TFHIAT, AT a1 FZUIS F1F, AAATEd™ Haeri, SRF e AT, a1 & AT AT, AT
G, FEdel GTd, S AT, qEsiva 9 @raet &= arror Faeff &9, fuaemr 5% 3w, fegd ™ =,
HIATAN T THUAAL, AT T, TAHH (A7), FHET T2t F717, FIeus qigad, deas! 37 Y47,
e |ea F, SHrerT RS, 3¢ 93erded, SN, FIHE JTaiT
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o AT FAHTH ATEq® ATal, THIST, AT F Ao [, Freq0, ooqe 7 a9 arar, Frer, wad a staagrl,

ﬂllﬁraﬁw
o TASHE ALNT- AT GHFHTAT Fa&T o (A [ :qng s aratsd, qrae, St 9 4T, 99 9

GTER SATSAT AR ATTe e, staadeteft Frda Ter=r arata (IaT. 77, TgHE 2.)
o TITIT AT AAT 2F ,FHEAT T FEIANR, TTT T ATOTAUTAT ATATRA |, WTEATT TR qToraqorrar=T
g, arsaTisE ardr=aT que F Hrer
o fAFT=aTal, ATeE, O T =T, AE T e, FEW qweT g a9rEE 9=, 96, @ e
S=ATAT ST, AT T SAFATETT TRTeAt
o AT : TATALIT SEg A F TARTH, TATALUT AT TR ATe, AT, ATHT THAAT T FATE.
o HTIET / ST LT AT FEUMST T, T AT ATqIo, AT, TTOT, FET A0 T94T, T,
TR, ATAFST, FTehTaTacs, TATHT d TRTes, HATe auTeh, THET [Auad o 7 &= arais

RN

o TFIF T FATHAT TheaaT (Concepts of Automated Storytelling)

« STATHY ATEqa ATTor F9¥| T=raRtiear (Virtual Reality and Immersive Journalism)

Course Learning Outcomes (CLO)
After successful completion of this course, learners will be able to:
e Apply diverse reporting techniques and writing styles effectively across different media platforms.
e Produce high-quality feature articles, interviews, and opinion pieces, showcasing proficiency in
various journalistic writing formats and genres.
e Demonstrate advanced skills in specialized reporting, producing in-depth coverage of diverse topics
with depth and clarity.
e Interpret economic data and financial market information accurately for informed reporting and
analysis.
e Utilize innovative storytelling methods and technologies to enhance journalistic practice and audience
engagement.
e Produce high-quality feature articles, interviews, and opinion pieces, showcasing proficiency in
various journalistic writing formats and genres.

Suggested Readings
o HIG! Jrilel, a1, RTS8 YepTRI, YU 2005
o TRV P ATl o, IR JHIRM, Hgs
o I T FUR, UMV TSBINAT, TR T PIeaTyR
o TG TH.SAMIAER, [Cad AeRTe fdamis, gor
o Sf. gRRPR 4., HUGH Bl g NS, Ad Tb1eH, FRITES
o T RfdE, HuEH, fead werTe fqarnds, gor
o FABU TH.B., TSl TFABIRTA], AHIS b, Jor
o Parthasarathy, R. (1994). Here is the News: Reporting for Media, Sterling Publishers.
o Stovall, J.G. (2011). Journalism, Prentice Hall
e Stein, P. & Burnett (200), News Writer’s Handbook: An Introduction to Journalism, Blackwell
Publishing.
e Itule & Anderson (2002), News Writing and reporting for today’s media, McGraw Hill Publication.
o Flemming and Hemmingway (2005), An Introduction to journalism, Vistaar Publications.
o Joseph and Sharma (2006). The Media and Women’s Issues, Second Editions, SAGE Publication Pvt.
Ltd.
e Richard, K. (2000). The Newspaper’s Handbook, Routledge Publication.
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o George, A.H. (1990). News Writing, Kanishka Publications.

e Frost, C. (2001). Reporting for Journalists, Routledge, London.

o Garrison, B. (2000). Advance Reporting, LEA.

o Hakemulder, J. & Singh, J.R. (1990), News Agency Journalism.

o Natarajan and Chakraborty: Oyvkucatuibs (1995): Defence Reporting in Indai: The Communication
Gap, Trishul Publications.

e Aamidor A. (2002). Real Feature Writing, Lawrence Erlbaum Associates Publishers.

e Thomas, EC (@001). Economic and Business Journalism, Sterling Publishers Pvt. Ltd.

e Kuhn & Neveu (2008). Political Journalism, Sterling Publishers Pvt. Ltd.

e Rogers, G. (1993). Editing for Print, Mocdonald Book.

e Prasad, S. (1993). Editors on Editing/HY, National book Trust.

e Hodgson, F.W. (1987). Sub editing: A Handbook of Modern Newspaper Editing & Production, Focal
Press.

e Click & Baird (1994). Magazine Editing & Production, WCB Brown & Benchmark.

e Hicks & Homes, (2001). Sub-editing for Journalists, Routledge.

e Bowles, A.D. (2011). Creative Editing, Wadsworth.

o Farrell, M. (2010). Newspapers: A complete guide to the industry, Peter Lang.

5k 5k Sk 5k 5k Sk 5k Sk ok 5k ok 5k ok ok 5k ok 5k 5k Sk 5k Sk ok 5k Sk ok Sk ok 5k ok 5k Sk ok 5k Sk ok 5k Sk ok Sk ok 5k Sk 5k 5k ok 5k 5k ok 5k Sk ok 5k ok 5k Sk ok 5k ok 5k 5k ok 5k Sk 5k Sk ok 5k ok ok 5k ok 5k 5k ok 5k ok ok 5k Sk 5k ok ok 5k 5k 5k 5k ok 5k 5k ok 5k Sk ok Sk ok 5k ok 5k 5k ok 5k 5k ok 5k Sk ok ok ok 5k 5k Sk 5k Sk ok 5k Sk ok ok ok ok ok ok ok Sk ok ok
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Semester-1
PGDMJO004; §UTe; eheqdr a IihaT

(Editing: Concepts and Processes)

Credits: 4
Theory | Practical Total
100 - 100

Course Objectives (CO)

e To equip learners with essential skills in journalism editing, emphasizing ethics and the
distinctions between print and broadcast media.

e To familiarize learners with the structure and operations of news desks, focusing on roles,
responsibilities, and managing news flow in integrated newsrooms.

e To train learners in news selection, editing techniques, headline writing, and combating fake
news.

e To introduce principles of visual communication, layout design, and newspaper printing
crucial for effective news presentation.

e To prepare learners for strategic editorial planning, policy development, and effective human
resource management in media organizations.

IERIUE M R GRGE T DI
o HUTEA: HHeddT, THAT A0 Hgwd « HUTEhT qod: FEqsar, =4, Feaerar snfor dqae « araer sfor
FTTHT TATT FLOATHT HHIAT, » HAEHTFTHNA SAeZI: TeAqTd, ASHSTUT 07 Fama, eft qheaant o

AT MTEET, FHTATT 9Te7 F =T AT9Y, SATHT

[ECILE I HE R NG o)
AT HATIRd FX0AT=AT HATTH TEAT © T @ A0 [Ae=T, g9 Ta78 9 Jq guraq w7

AT HOTIET F07 AT STTATS FHL0T » FILATATHAT JIHFRT
* WTETHTATST ATITA: ded, FefT Arfor siegrer

KL T Wk -

o ST SEHHT HATGAT, ATAHIA HATSIT T §F TIAHT, AT, AIHE T JOAEATHT LT, AT TEAT]

7 fafery sresi= F1, STaHT T I graTesvit, Td d4TaH

T T amTEt wiel, aeae, RS 7 W@
o UTThF RAgia, 2T 7 U= Sioe, aTai=T a<, TE=T Jievil T YHhTe, TEum=r widt [feT,
T ITRAT F HOTEh T T
o FATATH THIX — Figefle, TeqaATze, afcra

T T e =EeT
o ATAATAT AT QET AT, « HOTaeha TR (09T ) SAEATIA, HATEh T 10T A7 ST,

. . o o
HiAdA Qe q AU, dHIqh(d oA [HATd A H%BIOIIQ

Course Learning Outcomes (CLO)
After successful completion of this course, learners will be able to:
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e Demonstrate proficiency in ethical editing practices to enhance news quality and
credibility.

e Evaluate and analyze the organizational structures and functions of news desks to optimize
newsgathering and dissemination processes.

e Apply effective news selection, editing and headline writing techniques to produce clear,
accurate and engaging news stories.

e Create visually engaging news presentations using principles of visual communication,
layout design, typography and graphics.

e Develop strategic editorial plans and implement effective management practices to meet
journalistic objectives and adapt to evolving media landscapes.

Ao 7Y / ReRE ddd T

o T gTRaR A1, HUTET Hell IRS, dq YbTeH, ARITEG

o RIS IRfAT, HUGH, fewd AR fIamdis, gor

o FHAPU TAD., WSl TABIRI], FhTd YD, o7
Rogers, G. (1993). Editing for Print, Mocdonald Book.
Prasad, S. (1993). Editors on Editing/HY, National book Trust.

e Hodgson, F.W. (1987). Sub editing: A Handbook of Modern Newspaper Editing & Production,

Focal Press.
e Click & Baird (1994). Magazine Editing & Production, WCB Brown & Benchmark.
o Hicks & Homes, (2001). Sub-editing for Journalists, Routledge.

e Bowles, A.D. (2011). Creative Editing, Wadsworth.
o Farrell, M. (2010). Newspapers: A complete guide to the industry, Peter Lang.
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Semester-I
PGDMJ005 (3F): aTdishe ST e
(5(A) Reporting- Practical)

Credits: 2
Theory | Practical | Total
- 50 50

Course Objectives (CO)
To provide learners hands-on-skills in reporting
To gain practical experience in conducting interviews, writing profiles, features and human-
interest stories.

e To develop the ability to write across various genres including op-eds, editorials, articles, and
academic research papers.

o TAATATHT TR ATCATENF FTH T FA T do6d A& Frd qeft TTT 37y, ATHE I9fT ATea™
TEET a9 faer ST ATET. ITeaferd auard Mataaaor fadr .

1. TIm=Ai=T ToTeT S=TaT S aTaeT Saiad weamd. fateg fFuamay e 20 sraer
g TaT FT0r deTHH THA.

fORTaTT S, Aot E

FTATHRA (340 T oo 9rex) FAmm=ath vs gamenfia qamed a Fi=x forgra

FI HATEIT =0T (340 T Yoo 9e7)

FoE (FEY) (340 T Yoo oTex (FATHTIA 2 TTEN JaoTe AUTerd.)

T G [T (¥ o o 9Ts%) (ATHHT FITAGT 2 G qTSAT fATHTaY AT, )

I e IR (3% o T Yoo 9167) (VTHFE AU JUE THTA.)
HIETHEAH T SAT-TUE @ (30 0oF 34 02187 AT HIST 1@ Lo o MeqTaT T TSIT SAHTET,

S S S o A

IEATEAHTST G araeaT 20 7 25 ereaiodd, Maserear fvrarsr 2 fAauaieT s aew 7

T 99 FAE)

FTIMTST:
9. HITST STOT FTHITBT

R. FEATEET w9t (Photography workshop)

Course Learning Outcomes (CLO)
After successful completion of this course, learners will be able to:

e Acquire practical skills in news reporting, including writing leads, headlines, and covering
events and press releases.

e (Gain hands-on experience in conducting interviews, writing profiles, features, and human-
interest stories.

e Demonstrate proficiency in writing op-eds, editorials, articles and academic research papers.
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Semester-I1

PGDMJ006 (31): §9Ta JTcafers
(6(A) Editing- Practical)

Course Objectives (CO)

Credits: 2
Theory | Practical | Total
- 50 50

e To impart hands-on-training on copy writing, editing work and layout designing.

v o ; Huree
o JHAIE HUTET
o IS TAAET
o FORTNTT qAetEe
o AT FHLO0
o AT Aoad Aa3e AT T

« Adobe CS (ZA-FTHATEH, ®IEIATUz.) ATTET AAATATS AT HITHHTSAT H9 IS AATIE TATE FL0l.

o AATSAHE HUTIET FIT.
o AT GUTET T FTT @

ERINE RS EECERCIRIEEACREENEED)

o A AT THIIATHT TA=TEATH TS qTE0ATT T

o YT THETAT I AGASATAT Ueh (e THTIAT FHAT AT, TEHUT 05 3(h FIETd AT,

o TEAHTIA Bl (REa¥ TTHAT T8, THAT TATd HTTH ToIHTIT il ST,

FTILMTST:
9. TUTEA FTIITBT

R. TaaT wataw s et (Data stories workshop)

Course Learning Outcomes (CLO)

After successful completion of this course, learners will be able to:

e Demonstrate proficiency in copywriting, editing work and layout designing for effective journalistic

practice.
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Semester |1

Course Code Course Title Total
Credits
PGDMJ001(B) TTHLTTET SThed (Research project) 3
PGDMJ005(B) Tt —JTeafer (Reporting : Practical) 2
(STATSAHE ITHRAT TAF AT = gree AT TEe T Fo1q @ AT FTAH i)
PGDMJ006(B) HqTe —9TeaterF (Editing : Practical) 2
(sraTEaHE TR TR SATT & gred AT 3 1§71 ST ot H1aH qeid)
PGDMJ007 ST, STRETA STfor wTeae sraeeaT 4
(Media Management, Advertising, PR and Corporate Communication)

PGDMJO008 Feraroft 7 fErEroft aereRtfar (Broadcast Journalism) 4
PGDMJ009 e wsRar (Development Journalism) 4
PGDMJO010 f2fStree warrfiar (Digital Journalism) 4
AT TForeqor stgarer (Internship Report) 2

TOTAL 25
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Semester-I1
PGDMJ001(B): Se<TIer Yo

(Research project)

Credits: 3

Dissertation | Total
30 30

Course Objectives (CO)
» To develop research aptitude in students
» To get deeper knowledge of methods in the major subject/field of study.

AITEFATAT U W ¥, frameaiar a1 eemdier wearsar d@&ear, frgia sufor smagmis
ATIANTEEAAT AT TAS AT TF A g har Joheq Tgarer qur w20l qaed®
A, AT ATAHTQA =TT 99 "@a1g iy qoaw1ar a1 qed Fuames qere" o=t g47
M@ g, J9™ AR AT fSEuo, SAAWEET 9SO T AT I Je

FHITHAT AUMT L. BT U TG-S TTA AFTAT AT AAEATET=AT FIATal &=Td T4
T AR F0AT=T =T F=re iy A artet.

A T AT qieheT © AT iaT denes FTATETEr ARTsts Suesy Fvara oo, fawar=h fAee
A0 e |9Ted Frd et &= AeedEr=ar Mg 30 SAEeds g, g TaeTs
T TEEAHT AT oA o FL0gTd Ao, TFamai<t oy J&g TRIreRTa Sohor@d Hirar and. A/4

SATRT=AT TITHeT AT T % T FTSe w304, TS FeredT 2 TdT T8 FHITAT.

Course Learning Outcomes (CLO)
After successful completion of this course, learners will be able to:
e Students will be able to develop research aptitude

e Students will be able to get analyzed deeper knowledge of methods in the major subject/field of study.

*kkhkkhkhkhkhkkhhkkhhkkhhkhhkhhkhkhhkhhkrhkhhkhhhhhkhhkihkhhkhhhrhkhhkhhkhhkhhhihkihkihkihiihihkiikkx
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Semester-11
PGDMJ005 (F): aTd i ITcaferh
(5(B) Reporting- Practical)

Credits: 2
Theory | Practical | Total
- 50 50

Course Objectives (CO)
To provide learners hands-on-skills in reporting
To gain practical experience in conducting interviews, writing profiles, features and human-
interest stories.

e To develop the ability to write across various genres including op-eds, editorials, articles, and
academic research papers.

o FARTATAT e AT FTH Tad: Fd 9 dood ATaY Fd AT FUeAT Mg, AT 39hT FATea

TEET a9 faer ST ATET. ITeaferd auard Mataaaor fadr .

1. T3 FTate srgarer: FITATE! 19 [HUATaT U (69T s o wreor (F9T, &, ao=m,
AT, TeTe TTOT SHa9ret TcaTar)

2. FUTdgl I [FAT TR Frel. = AT qur sHET.

3. IFETEE / 5T / WiaTser [ TR, &gt snivr Rireaardt s For .

FRIATST:
Q. HIATSA TAFRTLAaT FIAMTST- 2-3 HIST AT T ATeT Faor

Course Learning Outcomes (CLO)

After successful completion of this course, learners will be able to:

e Acquire practical skills in news reporting, including writing leads, headlines, and covering
events and press releases.

e Gain hands-on experience in conducting interviews, writing profiles, features, and human-
interest stories.

e Demonstrate proficiency in writing op-eds, editorials, articles and academic research papers.
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Semester-11

PGDMJ006 (F): H9TET TTeafers
(6(B) Editing- Practical)

Credits: 2
Theory | Practical | Total
- 50 50

Course Objectives (CO)

e Provide hands-on experience in photography and videography assignments to enhance practical
proficiency in capturing and editing visual media for journalistic applications..

Hqres for Frar=r=Avma arg<eaT ST Aty arreasd s

TATSHATSA, ®IAT9NY, Aera Nz av enfor sfee arear fafay aieeas=T araw

fegfes ufefér
gt uiefer

STTAT TTRAT SATTOT 337 e (Image processing and colour correction)

fatay e wewidat arft e For.
FraTreET Arior feg sy sremsavie

Course Learning Outcomes (CLO)

After successful completion of this course, learners will be able to:
e Demonstrate proficiency in capturing and editing visual media using photography and videography
techniques for journalistic purposes.
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Semester-11

PGDMJ007: &9, STTIg<Td SITTOr ATEAH SqaeTa
(Media Management, Advertising, PR and Corporate Communication)

Credits: 4
Theory | Practical Total
75 25 100

Course Objectives (CO)

e To understand the evolution and management of media globally and in India, including
ownership patterns and organizational functions.

e To explore the fundamentals of advertising including theories, ethical considerations and the
impact of digital technologies on advertising strategies.

e To study the principles and practices of public relations, examining its role in shaping public
opinion, utilizing various communication models and tools.

e To define corporate communication roles, focusing on internal and external communication,
crisis management and digital media integration.

e To analyze the role and operations of government media organizations in public
communication and support services.

AT &1 SETE T FARE d91
o TG, HahoddT, ATEAT, STAGTHIA ATLAH, TGS 9 HiANe TGARIAA Gae, TAETh T AT grd
T, A&, ATAT T Jerhi= ARt (FrAeeer), siasta T arg] HaTs Qe  Tad,
o HITSAT oo - Hifeamelt Higraqet waer Hwtor Hzer arfor fesanr, 9= afwar, 9t arfor qaradr
TSI wor, S ferst ferfgor, e /e s, e, w0q#, Raew 3. aaameeq: @,
AT AT g AT (A/V) ATRI=AT S8 THIIET3T U Jre.

fawmr @ ST
o SITHT- TG HeheudT, SATEAT, IEE T (10T, ATTgard G, FAfae Frarm=t =T T stiactwar,
o STEITT WIHAT, HT Hesiive, Y Fed T Fadod, =Eaml aTgeaT a se=T 387,
o STTETATAT ATHTIG 7 9w TATE, ATeq® RS o T oy, STeaa e SAmaaras gedr
TuuATy, QQHF“W,

o STFEXTATHT ATATTHTRAT, STTRLTA TS T A0 Afqh qHeT,
o STRTTAHETT Foqshd™ ATHAT : FoThd o AFHAT THA FeThd =T HATE, FoTh G H&T AT T8

THT FHIAT AThd FLOMTAT FEIAT, ST ALqTF, AT THAferd Ifaa= (Aised) (AIDA Model,

DAGMAR Model, Maslow’s Hierarchy Model, Communication theories applied to advertising)

R seshr ATl 7 wREsT S

o STHETHTAT ATRAT d TG AT, AT TAH T ATENT AT, ATEATIA T FIT+aa9 T5dT,

QAT SAFEdT, TUAgHT Herg, a9 F Iiaare a1 TEr Jai=T T¥979, TR ATHAET STAaTh
T, f3orwa: ATfRdT 7 STHE9S HgTEHATAdTd T, ATHRCST, qiod o g AT TTe,

23



o ATEAH TEAT (remael, Srusgidl, dAuAey, [herd Ilegiod a ATed foamT), ATeaw Sqaem,
ATAFTERSA J@q (TG T=F, ardl d GATH), drEs=s 9 GEE SAdie Sqa9sh, fraee 9
TATHTIOTRT TATIR =T HheudT SO0 ST eqdq, quTd SAaeqTId, TPAd=aT Ha9id qTHTS
o, ST FwTaR 7 AfdE W, AT SArEaTtaE quedr (femuesr, ferefiu ).
STEATAF A=A TCH BT

T <: ATeAw S T SFaeTaT
o AW FAEATIATH d<d AU AT Hged - Uk IAN A FGHT A HISAT. AT ST

HTEAH TS TR - THHAT HIAHT, TS, GIOET AT F9+AT, ATasaes gatad H9+4T, 22,
TEHTL, T8 HeAT (FTETFET) AT Sty (Freay).

o HEITCHE TAAT AU HTH- A, (ST, AT A1for sitaere=/ae #ifear 3=, fafag fram-
AT FaeTe, fa=, faraeon, STgara (WrehfeT), FH=T SHawqTde, Tege SHaeqT, IedTad AT
Tey fFamr. ety @ DAVP. INS sfer ABC.

o Tz afor Toreifme fifear =aeauq, =A== AIgATE. GTeaq SHFeITI=T=aT H1a<9fiT for

T = sTeAfer (T }4)
o AIATAI HIITATET TaAT TR AT SAHTH TS 141 6 TSI (0 4I[00)
o ATLATATS FHIOTATGT TaRT HTSAT HASTHEAT haees! (o 4I[0)
o HITEHATATAT ATAATAT AT HITGHAT FowTe (AT RH ITHH) (o4 )

o STTfEETd AT (2077

Course Learning Outcomes (CLO)

After successful completion of this course, learners will be able to:

e Develop understanding on global and Indian media evolution, management,
ownership patterns and organizational functions.

e Acquire insights into advertising, ethical implications and the transformative impact
of digital technologies on advertising strategies.

e Gain proficiency in public relations practices through various communication models
and strategic tools.

e Analyze government information systems, emphasizing their role in public
communication strategies including research and feedback mechanisms.

< T / RPRE ddd T

o Sf. TTRDY 4.1, ST HIHIT, ERTSY YT, 3RS

o U3 XTI, SIS HAhedT AT RIgid, faqehord U, SiRIeTe, 1984

o UH! AaT, STHUD, T8 YehTerd, Jor

o By R, 1. 9, HTUiRe HRIFGRM, URId USRI, ST a  HUH ST 08§

e Jaishri Jethwancy and Shruti Jain, (2012) Advertising Management, Oxford University Press, New
Delhi.
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e Jaishri Jethwaney (2010). Corporate Communication Principles and Practice, New Delhi, Oxford
UniversityPress.

¢ Joseph Fernandez (2004). Corporate Communications: A 21 st Century Primer, Response Books,
New Delhi.

e Dalmar Fisher (1999). Communication in Organisations, Jaico Publishing House, Mumbai.

e Scott Cutlip (1995). Effective Public Relations, et al, London.

¢ Ghoshal Subhash And McMillan (2002). Making of Advertisement.

¢ Ogilvy David (1997). Ogilvy on Advertising, Prion Books, London

e Jaishri Jethwaney and N Sarkar (2015). Public Relations Management, Sterling, New-Delhi.

e Oliver Sandra (2008). Public Relations Strategy, Kogan Page, Social Sector Communication in
India -Concepts, Practices and Case Studies.

e Jaishri Jethwaney, (2016) Social Sector Communication in India — concepts, Practices and Case
Studies, Sage, New Delhi, 2016.

e Cees, B.M., Riel, Van, Fombrun and Charles J. (2007). Essential of Corporate communication:
Implementing Practices for Effective Reputation Management Reputation, Routledge Publication.
Chunawalla , Advertising Theory and Practice, Himalaya Publishing House
Jefkins, Frank. Advertising Made Simple, Rupa& Co.

e Goldman, R. Reading Ads Socially, London Routledge, 1992.
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Semester-11

PGDMJ008: Aol 7 fRaareft aaemiar

(Broadcast Journalism)

Credits: 4
Theory | Practical | Total
60 40 100

Course Objectives (CO)
e To understand radio broadcasting evolution and operational characteristics, including AM, FM,
Community Radio and Internet Radio.
e To learn radio production techniques from analogue to digital formats and develop skills in writing for
radio news, features, interviews and discussions.
e To explore the role and management of community radio stations, focusing on local broadcasting and
podcasting.
e To study the history and characteristics of television in India, including TV news channel structures and
production functions.
e To develop skills in writing for television, including news gathering, audio-video editing, and production
techniques for news, talk shows, and documentaries.

T o1 AETf Sow
THAETOT ATEAATHT A, ITH A AT FHTq AT, © AFHET T FIRIT TF UF g, eIl
IR FTRATOTAT « GTSRIT Tag&el HEAHTST FFIACT L= THET T FEAHAAT HEF

e & ETeft AR
o AT AT F ATAT A" =47, a7 T FEARATERT GigdT J@d, « TAEOEeT qamEdr 7 5=

@A o ATETIN 7 Faad, HFhierq eadt T qaaeul (q7e2), FEET LS FIAFATT ATAIRH HATSTT o
HEAT e Eaary, e B wrdwe [

o %: Rreramft qrew

AT AT ow, W T AR a9t Fwe o FEEmft ardte, FeEmt  @@ar aw,
FreETft =T « T et FEEft arated AfEdET O - At @ y=od 9SEiEt, 2 F 9ar
T AT FEAFH. « S0, AATE o], AATSAANA 2logl: IS SO ATeqa, ¥, WSiT; AT el

[enN [enN

SR THARTAT 28 FTAST A AT Segl STETLT; SATAETAH T

IEE ISR ECIVIRTIE

AT FTw AT Fraed- aTae/ENG 39IRTE - Head, U - qarEd af; PTC aTfor sgizq
g ; ATAHAT HHAA SATHH ATV FUATEH, STTogelT ART: SgieH FISHEE HIAHT - IFTLU, FAT HISLAT
AT T FLI. - TTBT HIH - AT F=L=T qTIY;

Iz T2 orfor Fiee qerradt Mt weomy S=t wiRer-==r: stwiar, S or snfor wi s

FHIT FTATBOM, HHIT FTa=aTe (movement), 39T ATHRLUT(Visual Grammar) — eTigH= TaTE, ¢ < o-3f9r A,
qTacH, oTie/ Negd elte/®e qa/zA/sq/H4.
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foremT 3 : wTeErtarE (¢ ovpoT)
o FAHETU YTCATers: SRTLATUT FHIXAT STATAE STasTa (X =g=r o1 [AfHdT) @ amatea sfor

HATEATHE - 4 0
o TEEmEM wreafers: @AM wtar s st sfofegs =Io Fetfeq ; aratsa sfor
HUTEATER - Y I

o FArgTE / ATfRd e AT - Lo o

Course Learning Outcomes (CLO)

After successful completion of this course, learners will be able to:

e Analyze the evolution and growth of radio broadcasting in India, and understand technological aspects of
radio broadcasting.

e Produce and edit radio content effectively, utilizing sound sourcing and editing techniques to create
engaging radio programs.

e Demonstrate practical skills in operating community radio stations, focusing on community engagement
and local content creation.

e Understand TV broadcasting technologies and production workflows, identifying key roles withina TV
newsroom environment.

e Apply principles of visual grammar and production aesthetics in television programming, including
camera operations, editing, and presentation skills.

Suggested Readings
o B YHUIKH, @I ATewH, Sifder Y, gor

o SIS 3MHTeNg, fermarofl Ared, gor 1995

o JIBABR FHRYI, AT S JTaHIT, MSTed YR, JoI 2002
o IUTH HIY, ARG B BB, ISThH ThTIH

® HHR DT, TAleloTd YFBIRAT, TRl YhIIH

® UH. JKIHI IIal, TelleIor FHMER W@ 3R dred, [aedidarery Yarer, qRIvRT.

e Elwyn, E. (1977). Radio : A Guide to Broadcasting techniques, Barrie and Jenkins.

e Masani, M. (1976). Broadcasting and the People, National Book Trust.

e Saksena, G. (1996). Television in India: Changes and challenges, Vikas Publishing.

o White, T. (1996) Broadcasting News Writing, Reporting and Producing, Focal Press.

e |vor Y. (1995). Television News, Focal Press, Oxford.

e Boyd, A. (2000), Broadcasting Journalism: Techniques of Radio & television News — 5th Edition, Focal
Press, NewDelhi

e Srivastava, K. M. (2005), Broadcast Journalism in the 21st Century, Sterling Publications, New Delhi.
e Thompson, R. (2004). The Broadcast Journalism Handbook: A television news survival guide, Oxford.
e Papper, R. A. (1995). Broadcast News Writing style book, 5th Edition, Pearson Education, London.

¢ Rober. M (2000). An introduction to writing for Electronic Media; script writing essentials across the ,
Focal Press, Oxford.

¢ Jassph, K. V (2010). Economics of Culture Industry: Television in India. Shipra Publications, New Delhi
e Luthara, H. K (1987). Indian Broadcasting, Publications Division, New Delhi

*hkkkhkhhkkhkkkhkhhkhkkhhkkhhhkhkhkhkhkhhhkhkhkhrhkikhkkhihrrhkhhhrhkrhkhkhhrhhkhhkhihrikhhihhrhhhkhkhkhrhhkhkhrhhhhiiiikikihix
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Semester-11

PGDMJO009: fasrrer g=rehriar

(Development Journalism)

Credits: 4
Theory | Practical Total
70 30 100

Course Objectives (CO)

e To understand development paradigms and perspectives of media and communication.

e To evaluate the roles and contributions of international organizations and NGOs in development.

e Analyze India's economic, social justice, and environmental development challenges.

e Explore the political and social dimensions of India's social sectors along with governmental
programs and social development indices.

e Develop practical skills in developmental journalism and apply reporting techniques across print,
broadcast and digital media platforms.

T e

T e, HeheunT for wiehar. « AETdier qaeaT ofor sreye « Awgasie aursr= aforeer, « Bt
artor e efier guTsTaefie iae. « areaa BTt Seqar arfor cam= afHTr.
e waTe 9, "eheunT, Rgia (F9, e, 99 TATar)

[CEINECE

o g 7 Zagr : [AtEg A 7 FEHT =T serET =907 « &He ToaRid=1 TRomH F2urst arad
e « ATeeT foeme, Heaaeiie gee, 99, IRaTHRT G807 F AN G0 AT Gaheddi=l Aod. « qTeaq T
fTaThe TR gF T FIEHIT, ATigdi=ar e, ATHaa<hl Faras4, afaeaar 7 agamardt <=
TEATT, * AARTET HA1E T TA, T4 AN T8 ATEAT A AR GEAT, » HIh TPHT TATE
HEITAT T=, 64<h TP §F © ATAd A=t 2o e

e =

AATAT A o =T Jorrett: s T amrie G, = @rasy 7 a9 964, 0T, TST9med
THET AR, TTSAS T TS S0, TG SATET (U= =7 « a7e, TR, TRF (War=a1 §a91q)
TTOT ATEATS AT FIARH » T HeH, <t 9 [Fadd, (e, e F FHEm= aree « qasq
StraaereftaTad™ w5, STHIA, IT0fT, oreT, ST-8T=, Oy, SF-faferedT, So Srior Sfrae SRrvAT=T g el
a4t ATRdT » ORI quedy, &-0=9 a =i Ji=r ao=ar, ST S, Tigar ST
HT ATAFTY, ATZAT FBADT +ATRATA A TATA T TAHTETHAT (A (eheeTdh SAEET.

IR INCAEEIE R EEAI R I
s wEeRaT araten, Freed T g, A wu= gqraw, o afor e e el e,

Terred 7 o FEfaus garadl, Tea=l, TRONE 9 JqRaRs araarEr &=« GEm Fa @Ry
TRTT, ATAIR o AT The=ar JrFi= o@q, =7 o@q, BfEyg st qusfar Weanr. sareear=
ITINT F0.
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foremT 3 : wTearferE (3 oom)
o TAF (ATSHTAT AIATAT (FohTe THEATEL S AHTSAHE HTET FTSAT AN, FETSAHE Tl
Y4 00-3000 IEITHAT THA.

Course Learning Objectives (CLO)
After successful completion of this course, learners will be able to:
e Analyze and critique different development paradigms and perspectives.
e Evaluate the roles and impacts of international organizations, NGOs and governmental programs in
development.
e Interpret and explain India's economic and social development challenges.
e Assess the effectiveness of governmental programs and policies in promoting social development and
equality.
e Apply advanced reporting skills and techniques to produce well-researched and balanced
developmental stories across various media platforms.

Suggested Readings
o =t aTeeHe 3. 1. fArshTe Harar=t At farfasr, Jq=T Y $ieaTs, 2000
o T1. [MaTe AR, TT.9eHT, T1.EES, HIEAH A0 AT o, AT Tood [held, TSI 20 910
o TT.9eHT , II.1AdT0 &g, 1A, YA ATeqH A7 0TS, T20d Toel [h9l[, ST T Agwizo 24

¢ Uma Narula (1995) Development communication - Theory and Practice, Har Anand Publication
¢ Rogers Everett M (2000) Communication and Development- Critical Perspective, Sage, New Delhi
e Murthy, D.V.R (2001) Development Journalism, What Next? Kanishka Publication

¢ Sainath, P.(1996).Everybody loves a good drought: stories from India’s poorest districts, Penguin Books,
Delhi
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Semester-11
PGDMJ010:; f*fSiest wsrriRar

(Digital Journalism)

Credits: 4
Theory | Practical Total
60 40 100

Course Objectives (CO)
e To introduce the basics of Digital Media and its characteristics.
e To explain the internet as a Medium and its practices
e To introduce student to the Digital Audiences and its types
e To describe about Digital Media Design and its techniques

e To build understanding of social media and Al, its evolution and use in the field of communication
e To introduce learners to the social media and Al landscape

v o RS difear : saa srfor e
- Tfrea it e anfor A, IR, « SI9 ATeaHTa qHTEe, 99 94978« R dfiftar= aforar:

RfSred T, TTEITHaTal JTedH |, gTAIYeate, golad, Sy scaTal. « Rivea #iffam=t frammear
S =0T, 7 g (oret, qrarsa widl, feiorea arear, sfveor, RiRea [y, wrudie 9.

fawmr g« RfSes wrerwiasdt qaw

o RS FaT Fa&Y, ASFT (Freve) @A, HUTEH, AZATA AT HATEATIA, a9 R TFoere, Afae FEawr
FAAATET TR, HELIHRAT Ao FATaTeHaRdT, FTAUTCiFag oEd, ASET (Freve) SAGEATIT STfor
ATRIT SHFEATIT TOITAT, RIS ATy S, 9 US, 50, -+ 4oTIqY, S-Hee, I Jaareed
[ERISEEIEREEIRIEUT

o THAHLETST RToTee ATe (FFqUAS FATSE, Alogioed, SHATEH, a2, 3.)

o RfSEd TaFT=AT AT qeAT THEIT A1 g, ATaaery, ThieRT ofr sfree =i,

s % gaTS Aregw (A ffewm) sufor Serde smifors (J)
o HIIT HITSAT THSA HOT: A HITSATHT GIHFT, SATHT AT Iohicl, TS HISAT THehiH, ®IF ATIor
T fafag wiehHHl Teeeaarar ai9esl wH aH, T (X), Instagram, LinkedIn,YouTube, =. A<t
HIfaT wivden, e TaEaT=Er AT sANT, qigwTee, s, e, o TEaEardie e, a9, i T,
At orfor Frreefiz Theas, drere WA e TATT FI00 AT HTEATIA F2 0T,
® TGS TAKIINAT; HIaTeo TRTAT FUTST 1T, WIS FTI<, THTEHAT STFIaT oy 7ataT, HAtaw
HTA, ASETST AGLAFAT: AIST e A0 FIFasy, AARd LRI BN TRAET [ =Rids [,
HIATET HIAEIL =0T orfe AT HIF, A AT TAT A0 €7, TS, AT, Harsd wid
it srfor = sfe  Wrarse SAitorsrawefter Afasar o gy Tadi=1 IaTg<0
e = - FhEw gigmr sufor e (e ywe=Rar
o T Fhga=T AT =ATEAT, 3T AT SATIIRT - ATIT FXoIT=T Jorredt, FAfare wwe=ar Al-swamia
Turtett, Al 7rrer, = snfor za< esiwed Al = Uieasher=: U o Salfol T 9139 - U3 =+ |ere Hifear
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- HETHeT TATTTAHTT T, Al AEH9M/3cTed, oo srfor araei= araw areavr, AT ATghianst
Al = g, AfasaTdie areaatETsr Al = 9RO, FEE gigme s, siefhiae Seforstea oy w=sr
HIfRam=T aaerar =g, et/ AeRTmed =T aray, Fh=r ATfgdr arfor fRemge Feormr Arfadr
(Misinformation and Disinformation),

o T TARTAT: HFHHAT, HIHAT AT TTHRFAT, T2T T &G AT ST TH, A 2T He, TaT
FAITAT SATCOT 2T FATET Sior A awear, o7 g Ser Fguom=ar aadt, Temefie ararrar s

AT A, T2 TS H18Y FI01: ST FogsqAaafeiT, et AT ST LEIsTHeS T3EqY Haratdr Sl
EARERPICRICEIR G
FIIATHT

* SYTEeg T TodaY HTa st
mT- T wTEfeE (T ¥o)

o AAATEA THTHIH HIST HTHAT TATT FI0T 07 FSATEA 0 -, 5147, A S=ATE Awfaa F2or
o 39 U RAENT(ETRF F)

o ST A (ATRF 71 )

o T2 AUTHU/AAATST T=arevitsfT (fact checking/ online verification) Hefard srETEAHe

o ST THILA=AT AU T FT FHAT TITL FHI9T

Course Learning Outcomes (CLO)

After successful completion of this course, learners will be able to:
e Students will be able to describe the fundamental concepts and characteristics of digital media,
demonstrating an understanding of its various forms and functions.
e Understanding of social media and Al, its evolution and use in the field of communication
e |earners introduce to the social media and Al landscape
e Students acquire skill and knowledge on the principles and techniques of artificial intelligence systems
and their practical applications.
e Students will be able to explain how the internet functions as a medium, including its key practices ,
challenges and opportunities.
o Students will be able to identify different types of digital audiences and analyze their characteristics and
behaviors.
e Students will be able to outline fundamental principles of digital media design and apply various design

techniques to create effective digital media content.

Suggested Readings

o AT HIZH, Te¥Ae AITgd =T Fodde, TSad TH1e, 07 1999

o AR TS, T HSAT, AAT TR, TS

o 1. ToraTSt strara, Rfres SAifors, st afeaery, = faedt

o ATy o, RfSee arqwar sfor v 2. 3. e e, o

o TrsaaTy o, Ried ToaTar, THET TEH1er, o0

e Adornato, A. (2017). Mobile & Social Media Journalism: A practical guide. CQ Press.

e Burum, I., & Quinn, S. (2015). MOJO: The mobile journalism handbook: How to make broadcast
videos with an iPhone or iPad. Routledge.
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Dancyger, K. (2018). The technique of film and video editing: history, theory, and practice.
Routledge.

Quinn, S. (2011). MoJo-Mobile Journalism in the Asian region. KAS.

Ward, M. (2013). Journalism online. Routledge.

Yadav, Anubhuti. (2022). New Media Journalism: Emerging Media and New Practices in
Journalism, Sterling.
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